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EPALE BLOGO PLĖTOJIMO FORMA
Kviečiame inicijuoti diskusijas, ar pasidalinti aktualia suaugusiųjų švietimo tema EPALE svetainėje. Užpildykite informaciją žemiau pateiktoje lentelėje, parašydami žinutę diskusijai, kuri bus inicijuota EPALE platformos BLOG’e. 
Jeigu norėtumėte į diskusiją įtraukti ne tik Lietuvos suaugusiųjų švietėjus, rekomenduojame žinutę pateikti anglų kalba.
Prieš rašant žinutę, kviečiame susipažinti su žemiau pateiktomis rekomendacijomis „A guide to blogging”
	
	Lietuvių kalba
	Anglų (ar kita ES kalba) kalba

	Pavadinimas
	
	



	
	Lietuvių kalba
	Anglų (ar kita ES kalba) kalba

	Trumpa žinutė kviečianti diskusijai 
(iki 600 ženklų)
	
	



	Papildoma medžiaga
	Lietuvių kalba
	Anglų (ar kita ES kalba) kalba

	Pavadinimas
	
	

	Jeigu turite, prikabinkite laiške prezentaciją/as/VIDEO/AR KT.



	Raktiniai žodžiai
(angl. „Tags“)
	Lietuvių kalba
	Anglų (ar kita ES kalba) kalba

	Pvz.: „IKT kompetencijos“, „migrantų švietimas“
	
	



Užpildytą formą prašome siųsti el. paštu epale@smpf.lt.
Dėkojame Jums už bendradarbiavimą!



A guide to blogging
Blogs are a good way to connect with your readers. Unlike news stories, they tend to be in a conversational tone of voice that allows you to speak directly to the audience.
The word ‘blog’ is a shortened version of ‘web log’. Google defines a blog as ‘a regularly updated website or webpage, typically run by an individual or small group, that is written in an informal or conversational tone.’
Blogs are used to present a discussion or point of view. They often have a news ‘hook’ that acts as the basis for the blog’s existence. A new form of accreditation, for example, could trigger a blog about how quality in education can be achieved, or news of a senior obtaining a degree could be used as a news hook for a blog about supporting older learners. 
Length
· Blogs should be 400-650 words;
· Keep paragraphs short – big blocks of text are difficult to read online;
· Use pictures and crossheads to break up text.
Blog lengths can be affected by structure, so think about what it’s going to look like before you start writing.
Include a Call To Action (CTA)
A CTA will encourage users to engage further with the post. Ask readers for questions for your next interview, for their opinion on your controversial topic, or to suggest their own topics for you to write about. Just one comment on your post will encourage others to join in.
The way you focus your story is known as the ‘angle’.
Choosing an angle
There are a number of different angles you can take, but there are broadly three types:
1. Commentary – giving a strong view on a subject (e.g. open letter);
2. Informative – purely a delivery of information. This could be in the form of an interview, a diary, a how-to or a profile;
3. Discussion – a topical discussion assessing a subject, such as a for and against argument.
Of course, some of these suggested formats will work for a range of angles – be creative!
While you choose your broad angle you should also be thinking about the headline and the information or discussion you will cover in your blog post. Remember that the blog post shouldn’t go over 600 words, so try to pick a headline or question that can be covered in a few points. 
	Bad example
	Good example 

	How can we engage disadvantaged learners and help them to access learning materials?
	Separate the question: 
- How can we engage disadvantaged learners? 
- How can we help disadvantaged learners access learning materials?



Steer clear of two-part headlines – you will just give yourself too much to cover. Instead, split the headline in two and save the second question for another blog post.


[bookmark: _GoBack]Clickable headlines
Create the headline first, and the main body second. It will keep the blog post tight and to the point, which will also ensure the best chances of getting it picked up by Google searches.
Links to your blogs will be posted on social media sites like Facebook and Twitter. The following rules have been proven to increase clicks.
Five golden rules for clickable headlines
1. Use eight words. Titles with just eight words in the headline getting 20% more click-throughs than the average click-through rate (sometimes this is just impossible – but try and keep it below 12!);
2. Use lists. Studies have shown that lists with odd numbers have higher click-through rates than even numbers (e.g. seven ways you can use gamification in your classes);
3. Use ‘how’ and ‘why’ to appeal to readers’ sense of curiosity;
4. Appeal to self improvement (e.g. how the new Swedish teaching techniques can improve your lesson planning);
5. Incite ‘fear of missing out’ (e.g. the 17 teaching resources you should know about);
6. Use keywords in the heading to help users find your content. Keywords will help users land on your page straight from a search engine (e.g. Google).
Planning your post
Now that you have your headline, you will need to focus your blog post and plan the content you will cover. For example, for the question ‘How can we engage adult learners?’ think about how you would categorise the ways. Choose four or five points to cover, and explain them.
Plan your work using bullet points, treating each point as a paragraph:
· How can we engage adult learners?
· Introduction;
· Value their experience;
· Make learning relevant to their experiences;
· Make the learning active;
· Challenge your learners at different levels;
· Conclusion.
Make sure that you refer back to the headline or question to provide the answer.
Tone and voice
Be casual and friendly. You can use direct speech, such as ‘you’, ‘us’ or ‘we’ to address the reader and give yourself a clear voice in the text. This is especially true for blogging on community sites like EPALE – people should feel like they are talking with a person, not a robot.
Remember that people in other countries may not understand colloquial terms of reference, so avoid country-specific words and phrases.
Audience groups
Remember the audience you are trying to reach. EPALE is a community site, which means its primary audience is the people that most visit the site. Practitioners are at the highest audience priority level. The target audiences are:
1. Adult learning providers: teachers, trainers, trainee teachers, volunteers (priority 1);
2. Academics, students, researchers in andragogy;
3. National adult learning infrastructure, networks and organisations;
4. Projects and partnerships funded/seeking funding;
5. Policy-makers (national and European) who can learn from good practice in national and transnational activity;
6. Media professionals with adult learning specialisms.
You may not be able to reach all of these groups in a single blog post, but keeping the language neutral, and keeping accessibility in mind, will lessen the chances of excluding certain groups.
Quality
· Always check for spelling and grammar errors in a proofread – this should preferably be done by someone other than the author;
· Check for colloquialisms, by getting a non-native speaker to check your work.
Never express something as an opinion that could be misunderstood or misconstrued as fact.
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